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HYPOCRISY
Catch 22 (Remastered)

OVERVIEW:
In the beginning, Hypocrisy adhered to the early

influential “Florida death metal” sound, but over the past
15 years, they have forged their own unique style which
they continue to redefine and master, establishing them-
selves as leaders within the genre. In 2002, Hypocrisy
released Catch 22, their most complex and diverse album
at the time, and embarked upon what was to be their first
of many American tours. 

Since then, the band’s North American profile has
been raised tenfold and their near-legendary status in the
death metal genre has been cemented. Mainman Peter
“The Hardest Working Man In Metal” Tägtgren re-recorded
all the vocals, adjusted and remastered everything else
and is now ready to deliver an amped up version of this
landmark album, with a bonus track previously available
only in Japan! 

TRACKLISTING:
1. Don't Judge Me
2. Destroyed
3. Edge Of Madness
4. A Public Puppet
5. Uncontrolled
6. Turn The Page
7. Hatred
8. Another Dead End (For Another Dead Man)
9. Seeds Of The Chosen One
10. All Turns Black 
BONUS TRACK:
11. Nowhere To Run

HOT POINTS / ALBUM INFO:                    
• Hypocrisy’s catalog has ‘scanned over 133K in the
U.S.
• Their last full-length album, 2005’s Virus, is fast
approaching the 15K mark and growing!
• Originally produced and re-recorded/remastered
by multi-talented singer/guitarist Peter Tägtgren
( Immorta l ,  Chi ldren Of  Bodom, Dimmu Borg i r,
e tc . )  a t  h is  own The Abyss Stud ios in  Pär lby,
Sweden.
• CD is enhanced with a video clip for “Destroyed”
and behind the scenes footage.

CONSUMER AWARENESS (PRESS / ADS / NEW MEDIA):
• Consumer ad campaign with Decibel, Outburn, &
others.
• Banner ad campaign in place at key heavy metal
sites including: blabbermouth.net, purevolume.com,
bravewords.com, digitalmetal.com, metal-rules.com,
blistering.com, and many more. 
• Aggressive viral campaign via online social net-
working sites MySpace, Buzznet, Imeem, Xanga,
Facebook, etc.
• Splash page in place on NBA’s website.
• E-mail blasts to Nuclear Blast’s mailing list
(35,000+ recipients).
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www.hypocrisy.tv
http://www.myspace.com/hypocrisy 

www.nuclearblastusa.com

Remastered version of Hypocrisy’ s 2002 album. Enhanced CD features the
video for “Destroyed” and behind the scenes foot age!


